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COUNCIL FOR FAIR BUSINESS PRACTICES

Our Mission
“We shall promote the highest ethical practices, by business & professionals,

in order to provide complete satisfaction to consumers & other stakeholders.”
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February, 2018

Seminaron “How Credible is Media in Today’s World” 24" January, 20168

Dr. Anita Shantaram, Mr.Jitender Bhargava, Mr. Niranjan Jhunjhunwala, Mr. Kiran V. Shantaram, Ms. Vidyottama
Sharma With All Rotary Dignatories

CFBP has taken an initiative to organise seminar on “How Credible is Media in Today's World” Distinguished
speakers Mr. Jitender Bhargava- Former Executive Director Of Air India enlightened us on the topic “Is media
failing to mould public opinion? “ & also Ms. Vidyottama Sharma-editor-in-chief Content Creators enlightened on
the topic “Is free media a myth?”. Our chief guest was Mr. Kiran V. Shantaram. The seminar was hosted by the
roman group and co hosted by Rotary clubs, Rotary club of Bombay South - President Arun Kumar Agrawal Rotary
club of Mumbai Down Town Sea Land - President Anant Ram Mittal to educate consumer

Today, it is a well-known fact that most of the media in India is being run by not just corporate houses but many
have been groomed under political and sarkari patronage. Media houses and their close relations with the power
have become essential when journalists have become industrialists themselves. Each one of the channel owner
knows about others and therefore there is an understanding so in the business you have to toe the line of the
poOwWer.

Most of the Indian media is engaged in self-censorship. Media should bring all aspects of incidents before the
public. Press or media is said to be the fourth pillar of democracy. Few media groups have even started daring to
produce news on their own. In the interest of this whole nation, the section of media should now wake up from
the deep sleep of self interests.It should now take part in conducting such an environment where media coverage
will be twinkled by credibility and impartiality.
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“We shall promote the highest ethical practices, by business & professionals,
in order to provide complete satisfaction to consumers & other stakeholders.”

"CFBP CONSUMER FILM FESTIVAL-2018"

CFBP undertakes a wide spectrum of initiatives to further its mission by educating and creating awareness among businessmen,
professionals and consumers about their respective rights, duties and obligations through workshops, seminars, publications,
Audio Visual Presentations, etc. It serves as a bridge between the manufacturers and consumers for promoting good business relationships.

CFBP cordially invite you to participate in 5 competitions on consumer Topics
* Jago Grahak Jago * Mera Haq My Right ¢ Fair Business Practices

Express yourself through your writing, acting, painting and creative skills

CFBP Short Film Competition

Film Duration: Min. 2 min Max - 7 min (Entries invited 16 years and above as on 30" September 2018.)

ENTRIES INVITED FROM
1. Filmmakers and other 3. Companies, Corporations and
professional (FOP) Organisations (CCO)

1¢t Prize Rs. 2,00,000/-

2" Prize Rs. 51,000/-

Trophy + certificate

2. Students, other Young Persons 4. NGO’s (NGO)
and Institutions (SYP)

CFBP Street Play Competition

Duration: 5 - 7 minutes

CFBP Short Story Writing Contest

Length: 400 words (An apt title must be provided for the story)

TWO CATEGORIES TWO CATEGORIES
1) Till age 21 years 1) Till age 21 years

15t Prize Rs. 10,000/- & 1%t Prize Rs. 10,000/-

2) Above age 21 years SMALL STORIES 2) Above age 21 years
15t Prize Rs. 10,000/- BIG IDEAS 1¢t Prize Rs. 15000/- h

Evaluation on sat 3rd September 2018

CFBP Best Slogan/Tagline Competition Poster Competition (Size 3*2ft)

TWO CATEGORIES
1) Till age 21 years
1%t Prize Rs. 10,000/-

TWO CATEGORIES
1) Till age 21 years
1st Prize Rs. 5000/-

2) Above age 21 years
LTI T 15 Prize Rs. 15000/-

2) Above age 21 years
1st Prize Rs. 5000/-

Send your entries
online to CFBP

Last date of Entry 31st July, 2018
Cash Prizes, Trophy and a certificate of appreciation will be given to the 1%t Prize Winner on the day of the Award Function In October 2018

Winners will receive their awards at the hands of our distinguished Chief Guest during the Award function.

Winners of the Best Street Play shalil enact the play on the day of function.
Best Short Films shall be screened on the day of the function/ The Best Posters shall be displayed

.

Participant should be of Age 21 as on 30" September 2018.

27 prize Winners shall be honoured with the trophy and certificate

The entry should be sent with your photograph (passport size), Email iD, Contact number and postal address.

CFBP was established in 1966 by stalwarts of business & industry like Mr. J. R. D. Tata, Mr.Ramkrishna Bajaj ,
Mr. Arvind Mafatlal, Mr. F. T. Khorakiwala, Mr. Naval Tata, Mr. S. P. Godrej, Mr. J. N. Guzder, and Mr. Keshub
Mahindra & others who recognized the imperative need of business & industry to regulate itself.

For registration forms and any queries please contact CFBP Office
Tel.: 22885249/22842590, Fax: 22844783 | consumerfilmfestival@gmail.com | cfbpoffice@gmail.com
website: www.cfbp.org | www.ccre.in
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FROM THE DESK OF PRESIDENT

The visibility of CFBP in the consumer world is vital. The
visibility of CFBP by following Fair Business Practices is
increasing. It is because of one single factor - people need
CFBP, People rely on CFBP, people have faith in CFBP.

May be we could do much more, maybe we could be stronger
force, maybe we could grow phenomenally, maybe we could
global, but the fact remains that for an organization not only to
survive but also to grow numerically and geographically we
need the support of the all communities we exist

what we need the most is that our CFBP members, who
individually and collectively can project to the community that
- They care, they are available, they are concerned, they are
trying to help because our CFBP members always do the right
things first. They follow the mission of CFBP
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Kalpana Munshi - President

Our Mission
“We shall promote the highest ethical practices, by business & professionals,
in order to provide complete satisfaction to consumers & other stakeholders.”
As a president, | aim to strengthen our public image and our use of digital tools to maximize CFBP

reach to the consumers. “Those who know what good CFBP does will want to be a part of it, and we
must find new models for membership that allows all interested in our CFBP mission to participate.”

With CFBP more in public eye, we shall attract more individuals who want to be part of and support a
consumer organization that accomplishes so much good around the consumer world.
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Ms. Sunita Mandelia, Mr. Arvind Singh, Ms. Alka Agarwal & Dr. Sheel Kumar
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Young Consumers Conference
“Mera Haq - My Right”
SPEAKERS

Mr. Anand Patwardhan & Ms. Asha ldnani
at 1.D.U.B.S High School & Junior College, Station Rd., Dina Bama Estate,
Bhandup West, Mumbai, Maharashtra - 400078.

Monday 22" January 2018

Who is a Consumer.

“The invention of the ‘wheel’ was revolutionary in it's
time and now the invention of ‘chip’ has

completely changed many aspects of human life. One
of the important aspects has been the 'speed’ of doing
things. The method of ‘paying’ itself has undergone a
transformation. From barter system to cash to bank
cheques and now by cards!

Now, who is a Consumer? Let me define a Consumer.
A consumer is anyone who pays for a product or
service is considered a consumer. We as consumers
have a powerful role to play.

Our Consumer Rights:

1. Right to Safety: We have the right to be protected
against the goods or the provision of services that
are dangerous to life and property.

2. Right to Choice: We have the right to choose from
the variety of goods and services available.

3. Right to Information: We have the right to get
proper information and facts about the product. No
misleading labeling or advertising.

4. Right to Consumer Education: We have the right to
get proper knowledge to become informed
consumers.

5. Right to Redressal: We have the right to be
compensated when defective or shoddy products
are sold or not proper services provided.

6. Right to Representation: We have the right to
express our needs and difficulties as consumers.
We have the right to be consulted before the
Government makes any laws and rules affecting
life as consumers.

7. Right to Healthy environment: We have the right to
live and work in clean and green environment.

For the above Rights we Consumers also have
responsibilities. We must be alert and question about
goods and services. We must make sure we get
proper warranty/ guarantee cards. We must assert
ourselves.

* Don't buy any big product in a hurry. Do not get
pressurised.

* Always ask about the seller’s refund or exchange
policy.

* Before signing any contract read and understand
the terms and conditions.
Find out about the cancellation rights. Get
everything in writing.

Things to look out for when shopping online:

* Make sure you know what you are buying. How

Mr. Vinod Agarwal , Mr. Anand Patwardhan, Ms. Savita Garg, Ms. Asha Idnani, Ms. Lata Jha, &
Mr. C. R. Ramkrishnan with all participate students
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much it costs. The return or cancellation policies
and how to contact the Company if you have any
questions. This is important when you are shopping

online, since you cannot see the product or service.

* Before you buy a product compare prices by
different online sellers.

* Check when the product will be delivered or the
services performed.

* Do not provide financial account information. If at
all you have to pay by cards use credit cards not
debit cards.

* Consider taxes and shipping costs. There may be
taxes or duties on your purchase, especially if the
transaction is International.

* Ask about Insurance. Will the seller pay to insure
the shipment? How much will it cost?

In case you have a complaint, first give the
manufacturer a chance to solve the complaint. Write
to them, give them the details like the model
number,serial number, where you bought it from,
copy of the bill, copy of warranty/guarantee card. Tell
them whether you want a replacement or

money back. In case the product/ service has affected

you then you can also ask for compensation.

In case you have not heard from them send them a
reminder. Still no response then write to a

Consumer Organisation like ours, Council for Fair
Business Practices, giving the details and copies of
the mail sent to the manufacture/ service provider.
You can also file your complaint in a Consumer
Disputes Redressal Forum. These forums are at
District, State and National levels.

The complainant or his authorised agent can present
the complaint in person, the complaint can be sent by
post to the appropriate Forum/ Commission & the
complaint has to be filed within 2 years from the date
on which cause of action has arisen, appeal against
the decision of a District Forum can be filed before the
State Commission within a period of 30 days, appeal
against the decision of a State Commission can be
filed before the National Commission within 30 days &
Appeal against the orders of the National Commission
can be filed before the Supreme Court within 30 days.

Now all you students,Know and Fight for your Rights.
God Bless you All

—
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A HOME OF
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g 3 %

*T&C Apply

* Low Interest Rates

* No Hidden Charges
* No Pre-payment Charges
* Repayment up to 30 Years

* Free Personal Accident Insurance*

Bank of India ®
Relationship beyond banking

visit: www.bankofindia.co.in
Follow us on [
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“KAVI SAMEELAN”
BAJAJ BHAVAN, MUMBAI
23" JANUARY, 2018

FIRST TIME in History of CFBP Council for Fair
Business Practices organized a Grand “KAVI
SAMEELAN" on the topics of Consumerism, Right to
Act and Right to Voice, Jago Grahak Jago, Mera Haq
Mera Adhikar in Bajaj Bhavan, Nariman Point on 23
January, 2018 in the guidance of CFBP President
Mrs. Kalpana Munshi.

Mr. Gopal Mandania, was the Chief Guest. Mr.
Niranjan Jhunjhunwala convened the programme . “
Kavi Samelan was compared by Ms. Manju Lodha
and Ms. Alka Agarwal Sigtia. Guest Poets were Mr.
Mahesh Dubey and Ms. Pramila Sharma, Ms. Seema
Jain, Ms. Indra Kheemesra, Ms. Bhagvati Mittal, Ms.
Manju Bhimani, Ms. Sucita Mandelia, Ms. Manju
Surana, Ms. Saroj Jain, Ms. Pratibha Sakecha, Ms.
Prabha Lodha, Ms. Saroj Kothari, Ms. Vijaylata
Agarwal, Mrs. Nayadu,Ms. Alka Agarwal and Ms.
Manju Lodha recited their poems and satire on the
above mentioned topics.

Ms. Pramila Sharma and Mr. Mahesh Dubey were
applauded loudly by audience. After the Kavi
sammelan Chief Guest gave on inforhis speech
started  with  Sher-o-shyari. Mr.  Niranjan
Jhunjhunwala welcomed the guests with CFBP gifts.

Mr. Bhupen Chedda gave Vote of Thanks.

2" Part of the Programme was dance ballet -
Nirantana. Nirantana is the script about right to Act,
Right to Voice and had won first prize of

Godrej-CFBP Consumer Film Festival for best script
written by Mr. Vivej Agarwal and Ms. Alka Agarwal.
Dance ballet was presented by renowned Kathak
Dancer Ms. Lalita Soni and her Group. Songs of this
dance ballet are song by Padmashree Dr. Sona
Ghosh. Music is composed by Mr. Vivek Prakash.

On the occasion of programme were present Mr.
Piyush Saxena, Sr. Vice President, Reliance, Alok
Bhatnagar Crime Writer , Mr. Vivek Agarwal, Ms.
Bhakti Desai, Mr. Padmakar, Mr. Bhansali, Mr. &
Mrs. Saroj, Mrs. Bharti Marfatia, Mrs. Ghadiyali, Ms.
Madhuri and Mamta welcomed the guest. Mr

Chedda said that he want that this programme shall
be organized all over Mumbai.

.

Mr. Mahesh Dube receiving token of Gift




“KAVI SAMEELAN"

NIARNTARA
Dance ballet on Right big Voice & Right to Act

LEDE Presents

Niarntara

Dance ballet on Right to Voice & Right to Act (

Sung by
Padmshree Dr. Shoma Ghosh

Conceived & Written by
Alka Agrawal Sigtia

&

Vivek Agrawal

Composed& Sung by
Vivek Prakash

horsography & Dance by
Lalita Sony & group

Aleng with Kavi Sammelan
CFBP President: Ms. Kalpana Munshi
Convened by: Niranjan Jhunjhunwala
Compered by: Alka Agrawal & Manju Lodha
Guest Poets: Mahesh Dubey & Pramila Sharma
s
Venue: Baja] Bhavan, Nariman Point
Date: 23 Januvary z01s, Tuesday
Time: 3 pm onwards

L PRTOR. - M
Ms. Lalita Sony receiving token of Gift from Mr. Padmakar
Nandekar with Ms. Asha Idnani and Mr. Niranjan Jhunjhunwala

Ms. Alka Agarwal receiving token of Gift from Mr. Niranjan Jhunjhunwala

Ms. Manju Lodha receiving token of Gift from Mr. Niranjan Jhunjhunwala

GFBP



CFBP KAVI SAMMELLAN

“JAGO GRAHAK JAGO"

Speaker : Mr. Mahesh Dubey & Ms. Pramila Sharma
Chief Guest : Gopal Mandhania Rotary Past District Governor
Compered By- Smt Manju Lodha & Smt Alka Agrawal
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COUNCIL FOR FAIR BUSINESS PRACTICES  Art Foundation

Food, Civil Supplies and
Consumer Protection

our Mission Department, Maharashtra

“We shall promote the highest ethical practices, by business & professionals,
in order to provide complete satisfaction to consumers & other stakeholders.”

KALPANA MUNSHI
PRESIDENT

You are cordially invited

To Witness Young Consumers Inter School Art Competition
Jointly organized by CFBP & NHAF's (Niki Hingad Art Foundation)

CFBP & NHAF jointly presents:

ABSTRACTION :

The joy of inventing self, The
lyric expressed in paintings.
The power to explore
emotions and self-attitude,
The colors, one expresses for
oneself...

Inter School Art Competition
2018 “ABSTRACTION”

At Sir J.J. School of Arts, FORT.

On Sat, 3" February 2018
Time: 10.00 am to 12.45 pm.

Sir Vishwanath Sabale ( Dean Sir JJ School Of Arts )
Ms. Mahua Ray ( Senior Art Faculty, Singapore International School )
Ms. Nuriya Ranijiwala Rao (Curator children section, Kala Ghoda Art Festival )
Ms. Niki Bhaskar Hingad [ Founder NHAF, Chairperson Young Artist Committee, CFBP )

This competition will have no cost and is open to all
art loving students with prior registrations.

Kalpana Munshi Niki Hingad
President - CFBP Founder Director - NHAF

COME ONE COME ALL

Together with our collective vision & mission we shall follow the moral
of four way test in the service of consumers




MUMBAI FESTIVAL

26, 27 & 28
JAN’'18

MMRDA GROUNDS,
BKC, MUMBAI

www.themumbaifest.com

The Mumbai Fest Charitable Trust has organized for the first time to celebrate the undying spirit of Mumbai, its
humanity, its unity in diversity, a sense that prevails in every situation. A festival that celebrates Mumbai’s infinite
dreams, its art, its heritage, its food, its achievements and its happiness through the seven unique islands created
in 3.Lac Sq. ft, of massive expanse of MMRDA grounds with 5000 Artists, 2000 Participants and 1 Million Visitors
from all over Mumbai and neighbouring districts.

The Mumbai Fest allotted two stalls for CFBP activities and the main stage to display the consumerism activities

for one hour.

ACTIVITIES IN THE CFBP STALLS

The two banners outside the stalls were in the name of council for fair business practices and Jago

Grahak Jago.

Pamphlets and flyers of consumerism food testing lab, hospital precautions and food adulteration were

distributed to all visitors.

Complaints were registered at the complaint cell table which were handled by CFBP Committee.
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Mr. Harjeet Singh Visited at our Stall




Ms. Alka Agarwal visited at our stall

Pamplate and flyer's distributing

Presenting Next Gen payment solutions
for a cashless environment.

IDBI BANK
Incl Banking
Mobile"
Internet Banking Mobile Banking App BHIM UPI App
@
mPassbook 4!
v
Passbook on Mobile Banking through basic Card Control App

mobile handset

. &
Credit Cards Prepaid Cards
Mobile Wallet

Card Payments

N BHIM Aadhaar BHIM UPI POS Mobile POS —

b B B m IDBI BANK
IDBI Bank Limited, Regd. Office:

1DBI Tower, WTC Complex, Cuffe Parade, Mumbai — 400005.

Toll Free Nos.: 1800-22-1070 / 1800-200-1947.

Non Toll Free No.: 02266937000, Visit us: wwwi.dbi.com |+ | £| » | in

Bank Aisa Dost Jaisa

Baroda Sunshine
knows no boundaries...

110 years of creating a world-class
banking experience, across the world.

At Bank of Baroda, when it came to surpassing boundaries, or striving to create futuristic banking solutions, or
thinking beyond the ordinary, or just about anything; we've always pursued our goals with conviction. We believed in
our ability to create great, and reached for our dreams with utmost commitment. That perhaps, makes us one of
India's most trusted and patronized banks today.

Bank’s Global Presence: Australia | Bahamas | Bahrain | Belgium | Botswana | China | Fijilslands | Ghana | Guyana | Hong Kong
India | Kenya | Mauritius | New Zealand | Seychelles | Singapore | SouthAfrica | Sultanate of Oman | Tanzania | Trinidad & Tobago
UAE | Uganda | UK | USA

T | e, g d 3iim asier
Web Chat - 24X7 .
www.bankofbaroda. Bank Of Bamda

Followus on f ' India’s International Bank




Distinguished Speaker:
Mr. Kiran V. Shantaram
Former Sheriff of Mumbai 24th January, 2018

“CHIEF GUEST “ |

Namaskar and good evening to all of you, Mr.
Bhargava, Mr. Niranjan, Mrs. Sharma and Dr. Anita
Shantaram, Anita Shantaram is happened to be my
daughter in law, so ghar pe hai sab, very well said by
all the speakers here regarding the media, because |
am from the film, | know the media, how they write and
what they write and when they write, it is something
different you know because 50 years back those
Journalist, those critics, those people, those papers
were totally different, they were having some moral
responsibilities for the society when they write, | think
now because of the very young generation has come up
in the media in a news and on television like said that
ki when one person asked Sharad Pawar name your
person and name your party, it happens, because there
are very young people who has come like this, | say that
let the media the new people, the new press, | don't
know the Times of India is owned by Mr. Jain, Indian
Express is owned by Goenka and all this, let the
business people do the business, but when the
business people start doing different thing, playing
with the societies, with the people it is not right, they
have not for money sake, they want to sell their paper
more, they should see that what is the moral
responsibility as a person, as a society, as a citizen of
India, my thing is that | have said this that there are five
point which | have noted, the first point | said that equip
citizen with the un-bias information, media shall not
tint the facts they shall present them as they are,
second thing they are playing vital role in broadening
the thinking of the citizens by empowering them the
knowledge in the country like India where there is a
significant rate of illiteracy, it is the duty of media to
impart the knowledge and broaden the views, third
thing is that they fairly criticize any action this is
against the spirit of the justice or essence of the
democracy, the fourth thing is that to point out
concept, participate and play a crucial role in initiating
the proper procedure against the people who are

- y
accused of any anti-social activities regardless of any
political connections and the fifth is to foster the spirit
of unity and brotherhood among the people and install
faith in the democracy and in the justice, these five
points are more important for a media they should
understand this and like Mr. Bhargava said that when
he went to Washington and then he saw the museum,
its fantasctic, | have read about that museum, its very
good, | don’t know if that kind of museum can we do it
in India?, | don’t think so because their press, their
people and our people are totally different because |
think she has mention about the Padmavati, Padmavat,
that film, this absolutely wrong, because | have seen
the film and it is nothing in that | wanted to ask the
media, when Mogal E Azam was done, Anarkali was
there, is Anarkali is true?, | don’t think so, just go back
to the history, Anarkali was not there in Mogal E Azam
in that this thing, that is the thing, why not now, if the
Mogal E Azam is release now, is somebody is going to
take objection for that? | don’t think so, so as far as the
films are concern, the people, the makers take some
liberty, but | don’t think when | saw that film, Padmavat
because it is completed in my studio Rajkamal, so |
have seen that, so even the media has got that
responsibility, media should not distract, media should
not widen the things more, it should try to bring the
harmony between the people and the maker of the
films, so | am very happy that today’s this discussion of
media off course | don’t know the media people are
here or not, | think they should have been here, should
attending this kind of conferences or seminar, | think
one person is here only, Sharma is there, but she
spoke very well and as far as Mr. Bhargava is concern
he spoke so well, | have attended two or three
programmes with him, he is very nice, Bhargava, let
the Air India Flight goes late but you are always in a
time, thank you very much, Jay Hind, Jay Maharashtra.

Dr. Anita Shantaram, Mr.Jitender Bhargava, Mr. Niranjan Jhunjhunwala and Mr. Kiran V. Shantaram
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Through the journey of life, through the good times and the difficult ones, you'll

find us by your side. Sometimes like a cool breeze, sometimes with warm food .> BA 'A '

and sometimes straightening out the wrinkles of your everyday life

APPLIANCES | FANS | LIGHTING | EPC 20¢ /
Helpline Nos.: 1800 102 5963 / 022 4128 0000 | shop.bajajelectricals.com | B3 | 2] ()
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WILL BREAK THE WORLD RECORD.
9.59 SECONDS
WILL BREAK HIS HEART.

Winners aim for nothing less than Gold.

The same mindset can add the gilt edge to your portfolio.
™ 40 years | 17 countries | 1 Million clients®
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‘-ﬂu-) CFBP - JAMNALAL BAJAJ AWARDS
L FOR FAIR BUSINESS PRACTICES

The Awards are conferred every year on business
and associations, which display an outstanding
commitment to Fair Business Practices. It compris-
es the prestigious CFBP Trophy and a lauda-
tory Citation.
The Awards are open to all Public/Pri-
vate Sector, Co-operative Ven-
- tures, Service Industries, Part-
o nership and Proprietory busi-
ness, Federations/ Chambers of
Commerce, Trade Association
and Charitable organizations
from all over India.
The Council for Fair Business
Practices (CFBP) is a unique, self regulatory body of business and industry ded-
icated to upholding the voluntary Code of Fair Business Practices. Formed in
1966, CFBP instituted these Awards in 1988 in memory of the Shri Jamnalal
Bajaj to honour those who adhere to Fair Business Practices in the interest of
the consumer and the community at large.

You Are Cordially Invited For

30*" CFBP JAMNALAL BAJAJ AWARDS

FOR FAIR BUSINESS PRACTICES

“CHIEF GUEST”

Shri Ram Vilas Paswan
Hon’ble Minister of Consumer Affairs,
Food and Public Distribution

Ms. Arundhati Bhattacharya
Guest of Honor

( PROGRAMME )

Day & Date: Saturday 17" March, 2018 | Time: 6 00 p.m.
Venue: Kamalnayan Bajaj Hall, Bajaj Bhavan, Nariman Point, Mumbai

( VENUE

Walchand Hirachand Hall
Indian Merchants” Chamber, Churchgate, Mumbai-400020

COUNCIL FOR FAIR BUSINESS PRACTICES

Great Western Building, 130/132, Shahid Bhagat Singh Road,

Opp. Lion gate, Mumbai - 400 023. Tel.: 22885249/22842590, Fax: 22844783,

Email: info@cfbp.org | cfbpoffice@gmail.com | website: www.cfbp.org | www.ccrc.in




@sandal, turmeric &

other ingredients
that give your skin
a natural glow.
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To market, to market, to build a big Brand ?
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Hold our hand .
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SAMSIKA®

marketing

consultants pvt. Itd.

INDIA'S PREMIER BRANDING AND MARKETING CONSULTANCY
Estd. 1995

STRATEGIES AND TACTICS OFFERED

| Brand Naamkaran | Segmentation | Brand Positioning |

Product Portfolio | Pricing | Marketing Department & Sales Force Structure | Distribution
| Sales Systems | Marketing Plan | Sales Force Training

| Communication | Promotion | Franchising | Brand Building | Customer Service

To schedule an appointment with us call +91-22-2847 7700, +91-22-2847 7701
+91-22-2847 0214, +91-22-2847 0215, Fax: +91-22-2847 7699
Email : enquiry @ samsika.com | www.samsika.com

The SAMSIKA®logo and positioning and samsika.com are registered trademarks of Samsika Marketing Consultants (P) Ltd.© 2011 Samsika Marketing Consultants. The above logos and trademarks are the property of their respective owners.

COUNCIL FOR FAIR BUSINESS PRACTICES
Great Western Building, 130/132, Shahid Bhagat Singh Road, Opp. Lion gate, Mumbai - 400 023. Tel.: 22885249/22842590, Fax: 22844783,
Email: info@cfbp.org | cfbpoffice@gmail.com | website: www.cfbp.org | www.ccrc.in

Edited & published by Council for Fair Business Practices



