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Swapnil S. Kothari
President

It 1s always a challenge to write for the first Newsletter of the second
year of your tenure. It makes you want to achieve more and
laboriously strive to ensure that the six¢th one concludes that year with

aplomb!

Our 3" Film Festival was a super success organised on a grandiose
scale reaching the interiors of this vast democracy — an entry from a
farmer from Kolhapur!! We thought it best to invite him (although not
a winner) and felicitate him so that he is encouraged to convey his
thoughts and canvass his emotions on a still superior canvas as he has
shown promise to be a prolific filmmaker to the majority of the Jury
that had judged the shortlisted entries. Abhijit Pohankar’s soulful
fusion music coupled with Sorabh Pant’s punching comedy was both a
visual and auditory treat! Taj Lands End, Bandra served as the perfect

venue with its Ballroom in its full splendour with sumptuous food.

We are now back to finalising our speakers for the first Women’s
Rights Seminar, and hopefully, this will showcase CFBP as an
effective medium of grappling with gender injustice. The Student
Chapter is something which we are very passionate about and we have
two of our very capable members already up and about on this idea.
Our young offshoots from the top colleges will advance the cause of
consumer awareness and prepare the next generation to take up
challenges that will come when they face the outside world and try to

make a mark for themselves.

Real Estate Development is one of the vexed issues that pervades the
metropolis and one of the reputed property experts — a Senior Solicitor
— animates the pages with an insightful article on the subject. Also, we
are privileged to have an article on Consumer Protection Act from one

of our oldest Founders, who is also an Advisory Board Member.

With every passing day, I aim to improve, to better myself and in the
process learn from others, to see things in a different perspective, to
ensure that CFBP gets the benefit of the distilled wisdom of each one
of us so that we can reach where we want to be. I end with a quote

from that deeply sensitive Lebanese-American philosopher,

Progress lies not in enhancing what is, but in

advancing toward that will be.

Kahlil Gibran
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16, Khetan Bhavan, 198 J. Tata Road,

MILIND DEORA Churchgate, Mumbai 400020

Tel: +91 22 22022942, 22021525
Former Union Minister of State & Member of Pariament, Fax: +01 22 228750994
Government of India

Ermnail : mdeoraoflice@gmall.com

e — » MilindDeora

October 30, 2019

MESSAGE

I am happy to Know that council for Fair Business Practices (CFBP) is celebrating 3rd year of CFBP Film

Festival Award Nite to honour the young awardees of CFBP consumer film festival -2019 to be held on
Friday 1st November,2019

CFBP stands committed to create and spread awareness about fair business practices amongst

businesspersons and associations through various means in order to maintain the highest ethical
standards in business profession.

endeavors
f

Milind Deora

[ tz)r this opportunity to forward my best wishes to Mr. Swapnil Kothari and entire CFBP team in its future
|
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Farmer to
CFBP
Consumer Film Festival

From
Filmmaker,
was a crisp and
entertaining initiative this
year.

Consumer Film Festival

Kiren Shrivastav

is now in its third year
and | feel elated to be part of this initiative from
its inception. Considered to be a
game-changing platform for individuals to
creatively express themselves through various
mediums on the subject of Consumer
Protection Rights, Fair Business Practices and
Social causes like Women Empowerment and
Climate Change, it had it all. This year under the
leadership of our CFBP President Swapnil
Kothari, we have evolved and catapulted into
an even better initiative reaching many more
cities, even the remote interiors of the country
all thanks to the support of Mr. Ratan Tata
(Founder Emeritus), Mr. Adi Godrej (Founder
and Mr. Shekhar

Member) and our high-profile sponsors.

member) Bajaj (Founder
This year the CFBP Consumer Film Festival’s
Awards Night 2019 was held at the prestigious
Taj Lands End - a big leap in making it even
grander. Attended by stalwarts from different
walks of life, a total of 700 entries were
received, and adjudged by Jury members like
Former Supreme Court Justice BN Srikrishna,
Award Winning Screenwriter & Director
Ms. Honey lIrani, Force 2 and Delhi Belly
director Abhinay Deo, Group Head and
Director HDFC Securities Abhay Aima,

Dean of JJ School of Arts Prof. Vishwanath
Sabale,

Director, Madison World Sam Balsara, Veteran

Founder Chairman and Managing

theatre actor and casting director Ms. Dolly

Thakore and Chief Revenue officer Sony

Pictures and Chairman of ASCI (The Advertising
Standards Council of India), Mr. Rohit Gupta.

The initial short film entries were pre-screened
by Filmmaker and Screenwriter Anuraadha
Tewari and Executive Vice President & Jt.
Managing Partner at DDB Mudra Group Sanjay
Panday. Leading short film distributor and
producer Sameer Mody of Pocket Films helped
facilitate reaching out to many other short film

makers.

Not just an interesting mix of jury entries, but
also an interesting mix of entertainment
witnessed and enjoyed by all those who

attended.

Abhijit
Bollywood with classical was simply loved by

Pohankar’s Fusion music - mixing
everyone and the Stand-up comedy act by
Sorabh Pant left people in splits. Actress
Aahana Kumra graced the occasion with her

energetic presence.

With topics like Women Empowerment and
climate change addressed this year and
reducing few of the categories, we broadened
our reach furthermore creating awareness
about CFBP and taking up important social

causes at the same time.

The beauty this year lay in the diversity of the
entries received from a Farmer to a Filmmaker
and our prime focus was on Process, Credibility
and Creation.

| am extremely grateful to Swapnil for having
faith in me and my team, to give me the honour
of becoming the Chairperson for this initiative
and giving me complete freedom to organize it
in the best possible manner. Thanks to the
entire team at CFBP and Molecule.

Next year we plan to make this even bigger

with more entries, more reach and more

entertainment with a social awareness.
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Introduction

The real estate sector
plays an important
role of catalyst in
fulfilling, inter alia, the

housing need of the

country. Today, a

Buyer is an aware
consumer  of the
housing available to

him/her in the market.

Payal S. Kothari
Advocate & Solicitor

has been however largely

The real estate sector

unregulated. A bare reading of all the
provisions of RERA seems to demonstrate that
it is enacted in the larger public interest for the
regulation and development of the real estate
sector, which is the second largest employer in
the country only next to agriculture despite
accounting of 9% of the GDP. The construction
sector supports 250 ancillary industries. About
ten lakh people buy houses every year with an
investment of amount of Rs. 30.50 Lakhs

Crores in 27 cities. In the years

between 2011 and 2015, the total investment
value was Rs. 13,69,820 Crores. Though the
1986 and the
Maharashtra Ownership Flats (Regulation of the

Consumer Protection Act,

Promotion, Construction, Sale, Management
and Transfer) Act,

1963 (“MOFA") are, inter alia, available as a
Forum to the consumer of a realty sector, the
recourse is merely remedial / curative. They are
insufficient to address all the concerns of the
Buyers and promoters in that sector. Therefore,
the imperative need for regulating that sector,
and hence, RERA was enacted.

Key Provisions

RERA primarily ensures consumer protection

- Payal S.
Advocate

transparency and trade practices by Builders. It

aims at giving a fair platform to the Buyers here
who have always been the underdogs. At the
same time, it protects the interest of all the
stakeholders, the promoters and the agents.

A bird's eye-view of some of the sections give
an understanding of RERA.

i) Section 3 mandates registration of the real
estate projects set out thereunder.

ii) Section 4 deals with the form, manner, time
period and fee of the application for
registration. The list of documents to be
provided thereunder and the formalities
needed to be complied thereunder is

exhaustive. This is a departure from MOFA

where the promoter could start the project
without complete sanction. It requires the
promoters to deposit 70% of the amount
from the projects in a separate account and
mandates the user of the said amount only
for that project. Earlier, the Builders could
divert the funds of Project A to Project B. The

Builders / promoters in the past have

revealed a tendency to leave a huge project

incomplete and invest in a different project.

This ensures timely completion of projects

unlike the past, which resulted in

humongous avoidable litigation. Thus, the
legislation again is in the larger interest of
the consumers, but it also means that 30% of
the remaining amount stays with the
promoters, and in that sense, it balances the

rights of the promoters and the Buyers.

iii) Section 5 relates to grant of registration on
compliance of the provisions of RERA and
rejection on non-compliance. Section 5(2)

Thus,

keeping a check with the

provides for deemed registration.

again here,

Authority requiring it to dispose of the

I -] o7




applications for registration by genuine
promoters easily and doing away with the
bureaucratic tendency of delaying the

sanctions of the projects endlessly.

iv) Section 6 relate s to extension of registration
especially where regular development of
the project is affected by force majeure. On
the one hand, it may seem a genuine case
where cement is not available, is affected.
However, there are sufficient provisions in
RERA, which take care of the interest of a
genuine case of development being stalled.

v) Section 7 empowers the Authority to revoke
the registration in case of default of RERA
Rules and Regulations or non-compliance of
any other approvals in law or unfair trade
practices or irregularities. The powers of the
Authority here are wide to control the
conduct of errant promoters. However, the
said Section simultaneously imposes an

obligation of the Authority to carry out and

complete the development work as set out
thereunder. Thus, there is a proper check
and balance system where ultimately the
development of the project is not affected. In
cases where the promoter establishes
genuine causes for failure to complete on
time, the Authority exercises its powers
judiciously on a case-to-case basis keeping

in mind the object of RERA to balance the

right of both the allottees and the promoters.

vi) Sections 11 to 18 refer to the functions and
duties of the promoters. The balance has
again being struck by the Legislature by
reiterating the rights and duties of the

allottees / consumers under Section 19 of

RERA.
Rights of the Buyers

A joint reading of the aforesaid Sections 11to 19
demonstrates the following rights accruing to
the Buyers and Promoter / Builder:-

i) The Builder / Promoter cannot take more
than 10% of the cost of the flat as advance
before entering into an agreement of sale.

i) In case of a mismatch in the commitments
(including delays in giving possession) made
by the Builder / Promoter, the Buyer may
withdraw from the project where he would
be entitled to refund of interest or to

continue wherein he/she will also be entitled

to compensation and interest.

iii) In case of a defect after possession in
quality etc (within 5 years), the Buyer can
seek a rectification of defect by the Builder
at no costs.

iv) In case of a defect in title, the Buyer can
claim compensation.

v) The Buyer shall also be generally entitled to
all the information relating to the project.

Rights of the Builder / Promoter

l) In case of a default in payment by the Buyer,
the Buyer shall be liable to pay interest to
the Builder / Promoter.

deal with the
constitution / powers / functions of the
Authority and Authority.  Any
grievance against the Builder can be taken to
the Authority set up under the RERA. There is
also a provision for Appeal against the Orders

The remaining sections

Appellate

of the Authority to the Appellate Tribunal as
well.

Conclusion

A bare reading of Sections 11 to 18 clearly
demonstrates the intention of the Legislature
that RERA actually means Really Errant Realtors
(B)Aware. The primary goal is the development
of the real estate sector. The actual
implementation of RERA needs to be closely

monitored in the years to come.
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CODE OF CONDUCT

TO

« Maintain the highest ethical standards
in business and professions.
« Ensure maximum transparency to the
satisfaction of consumers and other stakeholders
- Consider objectively the viewpoint of the consumers
- Satisfy the consumer with prompt, efficient
and friendly service at a reasonable price.

NOT TO

« Use media to mislead consumers
« Knowingly support activities which are against
the laws of the land
+ Misuse an advantageous market position to
the detriment of consumers
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INTRODUCTION

It is very heartening
that the
Protection Act of 1986
has been amended in

Consumer

2019 after a lapse of

many years for

effectively protecting

Swarn Kohli
Founder Member

Consumers and is

designed much in the interest of the

Consumers. The amendment is a much

needed step to overhaul the archaic

consumer  protection law  that  was

increasingly becoming redundant in
protecting the interests of Indian Consumers
in this age of digitization.

With the tremendous change in the market
place, it was apparent that the outdated
indeed

procedures were inadequate to

protect the consumers and needed a reuvisit.
KEY FEATURES

Some of the important measures sought by
the amendments are -

a) The amendment establishes the Central
Consumer Protection Authority. This can
initiate action to prevent or curb unfair
trade practices and consumer rights

violations. It will promote and enforce

consumer rights and prevent unfair trade
practices. It would take up complaints of
consumers, as quite often, the business
establishments do not respond readily to

resolve consumer complaints.

b) The amendment has added another right

of Consumers “The right to be assured,

whenever possible to access to a variety
of goods and services at competitive

prices”.

c) The amendment also ensures protection
against product service providers. It
includes Electronic service providers and
endorsers, thereby bringing in providers
of technology whether in actual

advertising or online sales. The focus is

well as

on unfair as misleading

advertising.

d) The amendment removes practical and

logistical challenges, which earlier
deterred a consumer from initiating
action, by  conferring  jurisdiction

restrictions where the complainant
resides or personally works for gain.
Now, in addition to the place where the
cause of action arose, where the counter
party resides or carries on business is

also included.

e) The

against unfair

amendment includes protection
contracts and product

liability in relation to defective goods.

f) It facilitates speedy resolution of
disputes.
Unfortunately, the amendment fails to

provide penalty to deter frivolous actions,
which lead to unnecessary complaints and

legal claims.
CONCLUSION

This amended Consumer Act is a very
welcome instrument to provide for protection

to consumers.

I - 1o
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Shekhar Bajaj Swapnil S. Kothari Kiren Shrivastav
Founder Member, CFBP President, CFBP Chairperson, Film Festival

AND THE ORGANISING COMMITTEE INVITES YOU TO

OUR JURY
S B EEE R EEREE R EREREEREREREENEN

)

JUSTICE DOLLY ABHINAY HONEY
B.N. SRIKRISHNA SABALE THAKORE DEO IRANI

BN EEREEEEREEEEEEEREEREERERENEEREENENN.
CONTESTS Slogan = Short Films = Poster / Painting / Graphic

TOPICS Jaago Grahak Jaago = Mera Haq - My Rights
Climate Change = Women Empowerment

Callina All Students

And shoutout to all Film Makers, Writers, Artists & Creative People.

CASH PRIZES UPTO INR 2 LAKH TO BE WON!

For Entries:
Visit: www.consumerfilmfestival.com

\/®LECULE
Call: 022 22885249 / +91 70455 96726 -
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Guest of Honour
Founder Member Mrs. Swarn Kohli

The Ballroom, Taj Lands End,
Bandra (W), Mumbai
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THIS IS TO CERTIFY THAT

IS AWARDED
FOR PARTICIPATION IN CFBP CONSUMER FILM FESTIVAL
FOR THE YEAR 2019 IN THE CATEGORY OF

Swapnil S. Kothari Kiren Shrivastav
President, CFBP Chairperson, Film Festival

THE JURY

JUSTICE ABHINAY SAM ABHAY
B.N. DEO BALSARA AIMA
SRIKRISHNA

ROHIT HONEY PROF. DOLLY
GUPTA IRANI VISHWANATH THAKORE
SABALE

Platinum Sponsor Gold Sponsars Silver Sponsors

7 CONSUMER PROCUCTS P PhillipCapitsl ﬁsamnm Himalava FRANKLIN
ﬁ | Your Pariner In Finanee | | M Eace Wash () TEMPLETON

@3 :;'IZ -;:"““‘“!‘“ W/ @

The Fletniz Ml Liinieed




9

AJAJ BHAVAN ]




AJAJ BHAVA

16




da 3inh asler
Bank of Baroda
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HAPPY:

‘FESTIVAL

THIS FESTIVE SEASUN
CELEBRATE THE HAPPY LIFE FESTIVAL.

WITH ATTRACTIVE OFFERS ON YOUR

DEBIT & CREDIT CARDS

HOME LOANS CAR LOANS

*T & Cs Apply

Follow us on

HOME LOAN - 846 700 1111 :
www.bankofbaroda.in fy » in

GIVEAMISSEDCALL*: Ap| OAN - 846 700 1133




PAINTING BELOW 18 YEARS

WILL YOU PAY MILLION o BUSHIGE

IF-NOT, THEN WHY DO Yol PAY FoR
ARULTERATED STOCK

1%t Vora Moksh Amish 2" Shivani Nayampalli

PAINTING ABOVE 18 YEARS

1t Madan Pawar

2" Nisha Verma

. ocmEy
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SLOGAN BELOW 18 YEARS

1st Krrish Das

IF CLIMATE CAN CHANGE WHY CAN'T WE

2" Anuj U Yadav

Z&Tt Bt A DA AT LA A A BWN B

SLOGAN ABOVE 18 YEARS

1t Aamil Keeyan Khan

AURAT KO DEVI TOH TUMNE MAANLIYA.

INSAAN KAB MAANOGE?

2" Shubam Kumar Jha

SABSE JARURI HAI AB YAH KAAM,
JALVAYU PARIVARTAN PAR LAGE LAGAAM




SHORT FILM

1% Prize
FREEDOM

Director : Jyoti Prakash
Duration : 10:00 min

2" Prize
SILENT TIES

Director : Sai Deodhar
Duration : 9:41 Min

3" Prize
Nazaria

Director : Sanjay Pandav
Duration : 3:53 Min




= PhillipCapital

Your Partner In Finance

The Right Trading
=N ,/_\// Junction

tensive Research

Evaluating markets to Portfolio Allocation
determine the suitable strategy

Discretionary services for those Svstem Investment
who wish to discover the
optimum financial potential in
markets, with the engagement
of an expert

A simple equity plan for those
who want to embrace the power
of compounding by staying
invested and helping money
surge over the years

PhillipCapital is one of the prominent leader in the broking services
industry, provides distinct and sustainable services to customers.

Delivering Value, Nurturing Trust
Come by our Investment Corner - 1800 221 331

PHILLIPCARITAL (INDEA) PYT. LTD.

B3E - Caplial M kot - INBDY 1866530 - Clearing NG, - 216 | BSE- Devlvathees - INFDT1A56530 - Claaring No. Th 416; O™ 216 BSE- Currency
Cerivatives | NSE - Capital Market - INB23 1456534 « Clearing Mo, - 14665 | MSE - Devidatives ANF231466534 - Clearing Mo, Th: T4665! CM: M5 10 MSE
-Currency Dertvatives - INEZI1466534 - Clearing MNo. Th: 1466500 M5 10ISERI PMS REG; NO. - INPOOOOO4AT] | Depostory Fariclpamt NSH
COSL| SEB| Immeamment Adviser - INAJOOODAS T ESERI Rezaarch Analyst - INHO0000 345

Registered Office;
PHILLIPCARITAL [INDLA) PVT. LTD.
Address Nl THiN Floor, Urmi Estate. 95 Ganpatras Kadam Marg, Lower Barel (WY Mumtal - 40007 3 : Pl D22 - 24831915 Toll free no - 1800221331

Emall 1D = contactSphilipeapital.in

EQUITIES | CURRENCY DERIVATIVES | INTEREST RATE FUTURES | CORPORATE BONDS | PMS* | SLB | INVESTMENT ADVISORY
*Offered through PhillipCapital (india) Pyt. Ltd.

Investment in securities market are subject to market risks, read all the related documents carefully before investing.

Equity SIP is not the product of exchange, any dispute related to it would not be dealt at exchange platform.

Disclaimer - Risk of loss in trading/investment can be substantial and even more than the amount / margin given by you. Investment in securities market are subject to market risks,
you are requested to read all the related documents carefully before investing. You should carefully consider whether trading/investment is appropriate for you in light of your
experience, objectives, financial resources and other relevant circumstances. PhillipCapital and any of its employees, directors, associates, group entities, or affiliates shall not be
liable for losses, if any, incurred by you. You are further cautioned that trading/investments in financial markets are subject to market risks and are advised to seeking dependent third
party trading/investment advice outside PhillipCapital / group / associates / affiliates / directors / employees before and during your trading/investment. There is no
guarantee/assurance as to returns or profits or capital protection or appreciation. PhillipCapital and any of its employees, directors, associates, and/or employees, directors,
associates of PhillipCapital’s group entities or affiliates is not inducing you for trading/investing in the financial market(s). Trading/Investment decision is your sole responsibility. You
must also read the Risk Disclosure Document and Do’s and Don’ts before investing. Kindly note that past performance is not necessarily a guide to future performance.

For detailed Disclaimer, please visit our website www.phillipcapital.in
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CFBP- CONSUMER FILM FESTIVAL - 2019
"GOLDEN MEMORIES”




Always lagega
sweater aaj hi
khareeda hai.

Ezee ka No soda formula andar jaakar
safaal kare aur Micro-conditioners reshon
ko rakhein soft, shiny aur naye jaisa.

Liquin DETERGENTY

Winterwear
Chiffon & Silks

s o
L

Liguid Detergent with
Micra-Condltlioners




2019

LIGHTING THE LAMP
President Swapnil S. Kothari, Guest of Honour & Founder Member Swarn Kohli

Shekhar Bajaj, F.C. Kohli, Niranjan Jhunjhunwala, Swarn Kohli, Vineet Bhatnagar
and President Swapnil S. Kothari







CFBP- CONSUMER FILM FESTIVAL -2019
"GOLDEN MEMORIES”




Ordinary toilet soaps can be harsh on pimples. They can
further increase the pimple problem. Switch to Himalaya
Purifying Neem Face Wash. It is Soap-free and hence not
harsh. It has the antibacterial goodness of Neem and
Turmeric that helps to remove pimples.

. | @
. simalaya

SINCE 1930

Switch'to a

Soap-free
solution

Purifying Neem Face Wash










Chief Guest
AAHANA KUMRA

Indian feature film, television and theatre actress
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COUMNCIL FOR FAIR
BUSINESS PRACTICES

www.consumerfilmfestival.com




2019

GUEST OF HONOUR
SWARN KOHLI, FOUNDER MEMBER
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SHORT FILM - WINNERS

15t Prize
FREEDOM

2" Prize
SILENT TIES

3 Prize
NAZARIA




PAINTING BELOW 18 YEARS

2" Prize - Shivani Nayampalli

85
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PAINTING - ABOVE 18 YEARS

2nd Prize - Shivani Nayampalli
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CFBP- CONSUMER FILM FESTIVAL - 2019
"GOLDEN MEMORIES”

SLOGAN CONTEST - BELOW 18 YEARS

1st Prize - Krrish Das

2nd Prize - Anuj U Yadav

. cmPEA
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SLOGAN CONTEST - ABOVE 18 YEARS

2" Prize - Shubham Kumar Jha
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For your very generous contribution to our "Consumer Film Festival 2019"
We at CFBP thank and appreciate our Sponsors

Shekhar Bajaj, Chairman and Vineet Bhatnagar, Managing Director & CEO,
Managing Director, Bajaj Electricals Ltd PhillipCapital (India) Pvt. Ltd.

Peshotan Dastoor, National Sales Director -
Franklin Templeton Asset Management (India) Pvt. Ltd.

Vijay Rajesh Kondabathini, Area Sales Manager (Mumbai),
The Himalaya Drug Co.

Jagdeep Kapoor, CMD, Samsika Marketing Consultants Pvt Ltd Amla Ruia, Chairperson Emeritus The Phoenix Mills Limited
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MUTUAL
FUNDS

Sahi Hai
[N

- FRANKLIN
. TEMPLETON

LET'S CELEBRATE,
| HAVE STARTED MY GOOD EMI.

SIP IS LIKE A GOOD EMI.
IT'S AN INVESTMENT, NOT AN INSTALLMENT.

START YOUR SIP (SYSTEMATIC INVESTMENT PLAN)
AT JUST X500 PER MONTH.

12! It's like a Good EMIL.

Follow usat : [} (3 © €2 For more information contact your Mutual Fund Distributor or visit thegoodemi.com

An investor education and awareness initiative by Franklin Templeton Mutual Fund.
Mutual Fund investments are subject to market risks, read all scheme related documents carefully.

. CFPRD
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TATA CHEMICALS TATA

ENRICHING

LIFE

Creating the right chemistry.

We add health and taste to the food on your plate,
help grow better grains, vegetables and fruits and
provide a host of solutions for a better life.

Serving Society Through Science.

TR - 'I'ﬁ'l'ﬁ

T

@ é TATA TATA
'I:‘.'II'I'Ir Syt mrr-rmﬂn BAMESFN
i’u': nE. Besan Masale

swach’ GRANPLUST A ALKAKARB )< MEDIKARS ' SODAKARE @

www tatachemicals.com

e www. twitter.com/tatachemicals 0 www facebook.com/TataChemicals @. www.linkedin.com/company/tata-chemicals
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CFBP- CONSUMER FILM FESTIVAL - 2019
"GOLDEN MEMORIES”

BALLROOM

CFBP

CONSUMER Fitp
FESTIVAL AWARDS
NIGHT
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Main Sponsor

>
BAJAJ

Bajaj Electricals Ltd.
Iusprring Trust

Platinum Sponsor

W | CONSUMER PRODUCTS

Gold Sponsor

Ph|II|pCapltaI

Your Partner In Finance

Silver Sponsors

- -,
SHRIRAM -amalava @\ FRANKLIN
Hovscinance Face Wash 842 TEMPLETON

Bronze Sponsors
i 3irm aghar v
Bank of Baroda
| J B BE]  The Phoenix Mills Limited
Other Sponsors

@

DESH KI SEHAT

DESH KA NAMAK
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Brand Guru Jagdeep Kapoor,
Founder Chairman & Managing Director,
Samsika Marketing Consultants

Samsika® Marketing Consultants

completes 24years, by building winning brands.
Thanks to all our clients for their faith in us.

To market, to market, to build a big Brand ?

timaiaym seorcrip  KISNA ﬁ?’ & fwbﬁ %

- AN ECOTEL HOTEL B
DIAMOND JEWELLERY The Club
Ecole Mondiale
‘World School

4
ORPAT “Pidilite” A]anta StockHolding £ Tetra Pak

ety WIZCRAFT ~ RELAXO o os ﬁﬁi{@}l

O e
OBERO! wﬂ_ﬂﬂ_ﬂ CROSSWORD

21CO0p
WOHORREL Y o)
Leading Chain of Global Watch Brands E_ﬂr_?:ﬁnElm®

Hold our hand .

X INDIA'S PREMIER BRANDING AND MARKETING CONSULTANCY
Estd. 1995

STRATEGIES AND TACTICS OFFERED
| Brand Naamkaran | Segmentation | Brand Positioning |
Product Portfolio | Pricing | Marketing Department & Sales Force Structure | Distribution

® | Sales Systems | Marketing Plan | Sales Force Training
| Communication | Promotion | Franchising | Brand Building | Customer Service
To schedule an appointment with us call or SMS on 08291100591. Landline: +91-22-2847 7700, +91-22-2847 7701

.
m O r I(e-l. I n g +91-22-2847 0214, +91-22-2847 0215

Email : enquiry@samsika.com | www.samsika.com

msika the property

COUNCIL FOR FAIR BUSINESS PRACTICES
Great Western Building, 130/132, Shahid Bhagat Singh Road, Opp. Lion gate, Mumbai - 400 023. Tel.: 22885249/22842590, Fax: 22844783,

Email: info@cfbp.org | cfbpoffice@gmail.com | website: www.cfbp.org | www.ccrc.in

Edited and published by Council for Fair Business Practices




